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PART OF WHODINI, TSF ALIENS, FRESH, JIM. Fresh TSF, the Hague late 80s. Photo Dutch Graffi tti Library
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BADBOYZ. INC. Fresh TSF, The Hague late 80s. Photo Dutch Graffi ti LibraryBADBOYZ. INC. Fresh TSF, The Hague late 80s. Photo Dutch Graffiti Library
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ON DISPLAY

GRAFFITI CULTURE & 
RECORD SLEEVES

Since music and graffi ti have historically been parts of culture that have brought 
people together, it wasn’t long before a crossover occurred. Not only within the 

hip hop culture, but also within movements such as punk and jazz, several covers 

were created by graffi ti writers in the late 1970s and 1980s. These are all iconic 

due to the fusion of different disciplines and the visual power of graffi ti. 

GRAFFITI, BREAK DANCING AND RAP MUSIC ARE THE THREE 
ART FORMS OF THE NEW URBAN TRIBES. Genius Of Rap, 
Island Records 1982. Photographs courtesy of 
Pentagram London

CABARET VOLTAIRE, A GROUP FROM SHEFFIELD, ENGLAND. 
NAMED AFTER A NIGHTCLUB IN ZURICH, SWITZERLAND THAT WAS 
A CENTRE FOR THE EARLY DADA MOVEMENT. Cabaret Voltaire 
– Fools Game / Gut Level, 1983. Artwork Futura 2000

MEMBERS OF ROCK STEADY CREW FEATURED IN THE MOVIES
FLASHDANCE AND BEAT STREET, WHICH IGNITED INTERNATIONAL 
INTEREST IN THE B-BOY SUBCULTURE. Uprock - Rock Steady 
Crew. Artwork Doze Green, New York 1984

A DEFINING MOMENT IN HIP HOP HISTORY GRANDMASTER 
FLASH HAS PAVED THE WAY FOR WHOLE GENERATIONS OF 
HIP HOP HEADS, MCS, RAPPERS AND DJS WORLDWIDE. 
Grandmaster Flash – The Source. New York 1986
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DIAL M PIECE FOR A RECORD SLEEVE FROM DIAL M – FOR A GOOD TIME. Seen and Blade, Los Angeles 1984. Photo Disz

Kids in Europe get also 
in touch with graffi ti 
through record sleeves 
and start copying the 
letters  and shapes

“

PICTURE USED FOR THE ALBUM SLEEVE JELLYBEAN - WOTUPSKI. 
Duster and Seen. New York mid 80s. Signed in 2016 by Duster United Artists. 
Collection Dutch Graffi ti Library
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The 12-inch surface is also a welcome   canvas for a unique 
and individual expression of graffi ti  culture. With tags, 
throw-ups  or elaborate pieces, the covers get a second life 
and become a unique piece of heritage.

“

CUSTOMIZED RECORD SLEEVE: SMASH WITH SPECIAL GUEST STAR 
GRANDMASTER MELLE MEL – STREET WALKER (RELEASED 1985). 
Artic, Amsterdam . Collection Dutch Graffi ti Library

CUSTOMIZED RECORD SLEEVE: AFRIKA BAMBAATAA & THE SOUL SONIC 
FORCE – PLANET ROCK (RELEASED 1982). Lase & Shot 1986. Collection 
Dutch Graffi ti Library

CUSTOMIZED RECORD SLEEVE: MISTER MIXI & SKINNY SCOTTY FEATURING 
DIZZY D – I CAN HANDLE IT (RELEASED 1990). AZHQ MVP NES, Amsterdam 
2018. Collection Dutch Graffi ti Library

On display
Graffi ti Culture & record sleeves
At our location we display various 
items from the collection. By high-
lighting a subject we give context 
to what graffi ti heritage consists of. 
The exhibitions are small in scope, 
but large in impact. To be seen by 
appointment or at times when we 
are present.

By putting works on display, sharing 
knowledge and actively looking for 
collaborations, we aim to raise 
interest in graffi ti culture.

Dutch Graffi ti Library
Urban heritage
Denim City, De Hallen Amsterdam
Hannie Dankbaarpassage 22, 
1053 RT Amsterdam

In addition, photographers are often 
inspired by the imagery and atmos-
phere that graffi ti conveys. Rappers, 
breakdancers and DJs are portrayed 
against a backdrop of full walls or 
trains. An additional phenomenon is 
that kids in Europe get in touch with 
graffi ti through these covers and 
start copying the letters and shapes. 
Listening to the beats and rhymes of 
the releases, the graffi ti of the covers 
were copied on many street corner.

In the mid-1990s, a new movement 
emerges. Writers who are 
increasingly  working their way up 
to established designers or artists 
are getting commissions from 
independent labels to design special 
productions. These crossovers 
become collector’s items and due 
to limited editions quickly fi nd their 
way to auction houses or collectors.
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PHET A.K.A. FREAKY IN FRONT OF THE NYC SUBWAY IN 1987. Picture by Henry Chalfant. Collection Dutch Graffi ti Library

THE BEST 100 DOLLARS 
I EVER SPEND

EINDHOVEN - NEW YORK CITY

“O ne of 
those 
photo’s 
I almost 
didn’t 
have. 

While visiting New York, my 
camera broke down after a week. 
Henry Chalfant strongly urged me 
to buy a new one. Although I had 
my reservations, I decided to follow 
his advise. In retrospect it was 
the best 100 dollars I ever spend.”

Phet - at the time operating under 
the name FREAKY - single-handedly 
ensured that Eindhoven was put on 
the international map as a graffi ti 
stronghold. In the book Spraycan Art 
(1987), the American photographer 
Henry Chalfant, maker of the docu-
mentary Style Wars (1983), devotes 
a chapter to the city of Eindhoven, 
in which FREAKY is portrayed, with 
a sketch in his hands.

Phet is also one of the fi rst Dutch 
graffi ti writers to travel to New York 
in the mid-1980s. Here he meets 
writers like Dondi, Phase2, Seen 
and Lee. They emphasize the 
importance   of developing your 
own style, handwriting. A fi xed 
value within the original hip-hop 
culture: innovation.

Phet is one 
of the fi rst 
Dutch graffi ti 
writers to travel 
to New York

“
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B ecause the store 
is celebrating its 
anniversary, it is 
giving graffi ti writers 
the opportunity 
to spray paint in 
20 V&D stores. 

From April 2, through April 18, 1987, 
shoppers will see the writers at work. 
The graffi ti is emphatically not 
intended to be applied to elevator 
doors or department store walls. 
A chief salesman says, “It’s called 
art these days, so it has to be in the 
net: a panel of chipboard whose 
dimensions are precisely defi ned.”

In a leafl et issued about the 
competition , graffi ti is described 
as a ‘phenomenon that has now 
gained great infl uence on fashion, 
cosmetics, furniture designers, 
fabric designs, patterns and even 
architecture’. And further ‘it is clear 
that graffi ti is not just a matter of 
annoying environmental pollution 
but also expresses talent and 
aptitude that deserves attention’.

Over 300 graffi ti writers and artists 
who have bombarded public spaces 
as their fi eld of work will be working 
in the various V&D stores. These 

writers have all responded to a 
national campaign calling for 
participation. Chipboard panels 
measuring 2.5 meters wide by 
1.25 meters will be taken in hand. 
The initial idea is that V&D offers 
its customers a ‘purchase option’ 
of the panels, communicating in 
advance the average price of 
500 guilders. ‘Apart from a business 
space, a hall, a gym or a clubhouse 
it will also look good in a large living 
room,’ V&D praises the merchandise.

However, the dichotomy - is graffi ti 
pollution or art? - unexpectedly gets 
an answer when the auction house 
Sotheby’s Netherlands comes 
forward and puts its name to the 
project. It doesn’t quite fi t the bill 
of the auction house, but given the 
high quality of the artworks, they 
take the step anyway. Of the works 
made in the stores, more than 100 
are eventually selected for a major 
exhibition in the Beurs van Berlage 
in Amsterdam. The jury included 
Frans Haks, director of the Groninger 
Museum, which had already 
organized   several graffi ti exhibitions, 
collector Henk Pijnenburg and 
Yaki Kornblit, who has a gallery 
in Amsterdam that sells graffi ti.

On 4 and 5 July 1987, 117 works were 
auctioned by the auction house 
in the Beurs van Berlage. With the 
highest bid of 1750 guilders, a panel 
by Hugo Kaagman will be ticked off. 
The total auction proceeds will 
amount to approximately 20,000 
guilders. Graffi ti has become art, 
a “youthful art form” they say at the 
department store. 

INVITATION/FLYER for the exhibition 
at the Beurs van Berlage, 
Amsterdam 1987

GRAFFITI WRITERS 
GO WILD IN 

DEPARTMENT STORES

HOLLAND GRAFFITI

Because there was division at home - is graffi ti pollution or art? - in the mid-1980s 

the visual arts consultancy Art-Index in Amsterdam spent two years researching 

graffi ti culture exhaustively. To add weight to the research, a competition was held 

and the department store concern Vroom & Dreesman was enlisted as a sponsor. 

At that time the department store was celebrating its 100th anniversary and was 

one of the fi rst major brands to make a literal connection with a subculture.

URBAN HERITAGE #0310

PIECE FOR CAMPAIGN. Niels 'Shoe' Meulman, Joker USA CTK, Amsterdam 1987. 
Photo Rob Alderlieste

ROC. Jaz USA CTK, made in V&D store Amstelveen

THE “SMELL” OF SPRAY CANS IN THE HAARLEM STORE DROVE VISITORS AWAY, THE WRITERS HAD TO WORK OUTSIDE. Photo Noord-Hollands Archief

SHOE. Niels ‘Shoe’ Meulman, Joker USA CTK, Amsterdam 1987
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SEDZ. Zedz, made in V&D store Leiden EAT DIS. unknown

MASK. Mask, made in V&D store Amsterdam A. Ocean, made in V&D store The Hague

FRUNCH. unknown SAM. Shane, made in V&D store Enschede

BAD. Badge CCB, made in V&D store Enschede ZJOD. Colt ABC, made in V&D store Arnhem

The panels 
measuring 
2.5 meters wide 
by 1.25 meters 
are exhibited 
hanging from 
fences

“

S. Cat22, Jaz, made in V&D store Amstelveen

URBAN HERITAGE #0312

GRAFFITI HOLLAND. unknown Z. Icens, Ten, made in V&D store Haarlem

CCK. Face, made in V&D store Eindhoven SUEL. FBI, made in V&D store Amsterdam

EASY. Vision, made in V&D store Nijmegen DICE. Dyz, made in V&D store Haarlem

ACE. Ace, made in V&D store Eindhoven LS. Lase, Shot, made in V&D store Haarlem

Sotheby’s comes 
forward, due to 
the high quality 
of the artworks  
they take the step

“

ENTRANCE BEURS VAN BERLAGE FOR THE EXHIBITION HOLLAND GRAFFITI. 
Niels 'Shoe' Meulman, Amsterdam 1987. Photo De Franker
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Can you dig it? 

The fi rst 2 magazines of the new 
publisher U-DIG are a fact. The issue 
are titled ‘City of freedom Magazine’ 
and ‘Stick up kids Magazine’. Both 
give a visual insight into the graffi ti 
culture. City of freedom’ focuses on 
Amsterdam graffi ti between 2002 
and 2006. In 350 images it shows 
that despite all the measures taken 
to combat graffi ti, the phenomenon 
of ‘you don’t ask for a wall, you take 
it’ is still being interpreted on a large 
scale. Stick up kids’ is a magazine 
that consists entirely of tags on 
stickers. A collection of 250 names, 
curated by style, ruffness and 
reputation. Both issues were made 
in a limited number of copies. Dope! 

www.udigoffi cial.com

Dutch Gems Volume 2 

Dutch Gems is proud to present the 
second volume out of the lecagy 
series. This time curated by old school 
Dutch Hip Hop connaisseur Chriz the 
Wiz. He selected six exclusive Dutch 
early 90’s Hip Hop tracks from dusty 
demotapes and obscure releases. 
Restored and mastered by NL’s fi nest 
Ivo Statinski for vinyl legacy. Including 
a 20+ page A5 “Cheese Steez” maga-
zine with interviews and background 
knowledge of the featured artists. 
Comes with crazy dope cover artwork 
by graffi ti writer AZHQone.

Chriz the Wiz in his own words:
“Hip Hop culture has always boosted 
kid’s creativity and passion towards 
expression and art. In order to do 
so it is of great importance that, 
especially national and even more 
local artists, give next generations 
the understanding that basically 
anyone can be an artist, when 
proper dedication and persistence 
gets displayed.

The late 80’s and early 90’s gave 
birth to a Dutch fi rst wave of quality 
rap music artists, be they rappers, 
beatcreators or turntablists. Together 
with their English and French 
counterparts  they spearheaded 
the European movement. Without 
hardly any help from national 
media   platforms their music found 
their way into teenage bedrooms 
through mostly dubbed tapes and 
mouth to mouth communication. 
Hereby planting that ‘Damn, I think 
I can also do this’ seed within 
young minds.

Imagine my enthusiasm when Dutch 
Gems offered me the opportunity to 
conceptualize an e.p. with some of 
the tracks from this signifi cant era 
of Dutch Hip Hop music. I took it upon 
myself to portrait a border to border 
variety of (mostly unreleased) 
music to capture the essence of 
these vibrant days of old. One nation 
under a groove!”

www.dutchhiphopgems.com

Writers on Wax 
The Sound of Graffi ti

Letters on a wall, letters on a train. 
When you take it back to that essence, 
it’s really not so strange that graffi ti 
writers call themselves and each 
other writers. With just a few letters – 
a word, a name – they write their 
mythology for a general audience. 
No huge vocabulary needed, just 
imagination and a need for 
expression . It can come as no surprise 
that those qualities extend to other 
disciplines as well. Graffi ti has long 
been associated with musical styles 
(hip-hop, punk) that contain an 
abundance of imagination and 
expression. Less well known is the 
fact that graffi ti writers have 
embraced   the DIY approach of 
electronic music. 

Ruyzdael presents Writers on Wax 
Volume 1: The Sound of Graffi ti, a 
vinyl-only compilation album with 8 
exclusive, primarily electronic tracks 
by producers from four different 
countries who are more (in)famous 
as graffi ti writers than as musicians. 
Writers on Wax Volume 1 is a 
group exposition of beats and 
basslines, imagination and expression. 
Sometimes using a lot of words, 
usually none or very few. The limited 
edition has a custom-designed, 
8-page cardboard photo book 
cover. Each variation has a different 
vinyl colour. 

www.ruyzdael.com
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CAN? YOU UNDERSTAND OR STUPID. Wim van Gisbergen & Christine Bauweraerts, 
Tilburg mid 80s. Photo Wim van Gisbergen

SLAGERS PIGM. Wim van Gisbergen & 
Christine Bauweraerts, Tilburg mid 80s. 
Photo Wim van Gisbergen

Lynx, made in V&D store Eindhoven

FRUNCH. Dice, made in V&D store Haarlem

UNKNOWN

AI. Marty, made in V&D store 
Nijmegen

MARTY. Marty, made in V&D 
store Nijmegen

TIMES. Christine Bauweraerts, 
made in V&D store Tilburg. 
Collection Dutch Graffi ti Library

Seize, made in V&D store 
Haarlem

The exhibition at the Beurs van Berlage 
also features several panels that are 
patently not by traditional graffi ti 
writers. The panels labeled 172 and 
titled Nocanyes Reaction Tube Babies 
and 181 and titled Time Robot were 
not made with spray paint but were 
pasted with colored paper and 
fi nished with paint. The paneeI 
Nocanyes  receives an honorable 
mention from the judges.

In 2018, Dutch Graffi ti Library acciden-
tally tracks down three preserved 
Holland Graffi ti panels. In a basement 
in Amstelveen  they have been covered 
up under a number of blankets for 
more than 30 years. It appears to be 
panels 172 and 181. The works do not 
really fi t with our vision on graffi ti but 
we are curious and because we know 
that these panels are from the Holland 
Graffi ti exhibition we take them over. 
A nice detail is that the original 
invoices issued by Art-index and 
Sotheby’s have also been preserved.

We soon fi nd out that these panels 
were made in the V&D location Tilburg 
by Christine Bauweraerts and Wim van 
Gisbergen. Wim says the following 
about this in 2018: “We made billboard 
paintings in the mid-eighties that 
we illegally hung away in Tilburg and 
some in Turnhout Belgium. Following 
the Valvoline group from Paris and 
Keith Haring who, by the way, I met 
during that time. We painted on the 
back of wallpaper and the next night 
we packed it up and hung it away 
in the city center. If they were still 
hanging there, the next day we would 
photograph them on location. At the 
time there was also media attention 
for this in the Brabant newspaper 
and the Gazet van Antwerpen. For 
the Holland Graffi ti competition we 
made similar works.”

Honorable 
mention

NOCANYES. Wim van Gisbergen, made 
in V&D store Tilburg. Collection Dutch 
Graffi ti Library



Zap Records
Paleisstraat 137
1012 ZL Amsterdam
The Netherlands
+31 (0)20 423 1333

Buy and sell 
2nd hand vinyl

ZapRecordsAmsterdam


